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How Trust in Digital Data can make our world a better place.
Pascal Huijbers – CTO Western Europe Fujitsu  
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A world in turmoil

◼ A complex and uncertain world
◼ The outbreak of COVID-19 is having an unprecedented impact on our lives, economies and 

societies. In addition, we face new vulnerabilities from climate change to our aging population.
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Social challenges
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We need to rebuild trust.

◼ Still many challenges need to be addressed
◼ 5.4 m children die before their 5th birthday
◼ 821 m people are undernourished
◼ 736 m people live on less than $1.90 / day

◼ Many huge challenges are manmade
◼ 9 in 10 urban residents breath polluted air
◼ 0.8 m sea levels expected to rise by 2100
◼ 1 in 6 people over 65 by 2050

◼ Trust challenges created by digital
◼ 70% can’t tell if online information is trustworthy
◼ 72% are worried private data is exploited without permission
◼ 68% are worried about the risk of cyber-attacks 

to social infrastructure
Source: *1: The Sustainable Development Goals Report 2019, *2: The World Bank, *3:IPCC, *4: United Nations *5: Fujitsu Digital Transformation Survey 2019
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Finding a shared purpose

◼ It is more important than ever to set out a purpose
◼ A purpose and the vision built on it serve as a compass that guides the direction of the business.

◼ Fujitsu’s purpose is to make the world more sustainable by building trust in society 
through innovation.
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‘Business=Society’ is the  megatrend for the next 
decade.



Human Centric Intelligent Society
◼ Our vision for the future

◼ We help shape and connect ecosystems

◼ We contribute to the achievement of SDGs through business

◼ a DX company that is propelled forward by two approaches: one is 
purpose-driven and the other is data-driven.
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Smart Society - Data Driven Digital Arenas

• Industry Transformation: 
The border of existing 
industries are becoming 
blurred and fluid

• The human-centric 
paradigm is aimed at a fair, 
sustainable, and prosperous 
digital society, where the 
sharing of personal data is 
based on trust as well as 
balanced relationship 
between individuals and 
organisations.

Financial 
backbone

Maritime HubLogistic arena

Smart
Cities

Automotive




