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Welcome in the Smart Age FUJITSU
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Social value creation Driven Customer value creation
Organisation

= Solve customer problems
= Delivering Customer value

What your company can do for sociely

Digital T
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elcome in the Smart Age
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Teo end poverty in all its
Forms everywhere by 2030

To ensure access to affordable

and sustainable eneray For al
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To end hunger, achieve Food

security and improved nutrition,
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CLEAN WATER
AND SANITATION

To ensure heaHhY lives

and promote well-being

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

To ensure inclusive and

quality education For all
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To take urgent action to tackle

climate change and its impacts

To promote inclusive and sustainab
economic. growth, employment ane

decent work For all

] LIFE
BELOW WATER

To buld reslient infrastructure,

promote inclusive and sustainable

industrialization, and Foster innovation

] LIFE
ON LAKD

To reduce inequalities withn and

among countries

‘I PEACE, JUSTICE
AND STRONG
INSTITUTIONS

To achieve gender equality and

empower all women and girls

To make cities inclusive, sake,

resiient and sustainable
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To ehsure access to sake water

sources and saritation for al
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To conserve and s

use the world's

and marine resources

To promote peaceful and inclusive
societes, provide access to justice For
all ard build eFfective. accountable and

nclusive ingtituticns at ol levels

To revitalize the
global partnership for

sustainable deve(opmcnf

To ensure sustainable consumption

and production patterns
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A world in turmoil : ' -,;J_AUﬁTSU

A complex and uncertain world —
® The outbreak of COVID-19 is having an unprecedented |mpé'tt~on ol S, €
societies. In addition, we face new vulnerabilities from climate change to ot

ONO [
aging populatic
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Social challenges

We need to rebuild trust.

m Still many challenges need to be addressed
® 5.4 m children die before their 5™ birthday"
® 821 m people are undernourished ™
® 736 m people live on less than $1.90 / day *

® Many huge challenges are manmade
® 9in 10 urban residents breath polluted air "
® 0.8 m sea levels expected to rise by 2100”
® 1in 6 people over 65 by 2050

m Trust challenges created by digital
®m 70% can't tell if online information is trustworthy *

m 72% are worried private data is exploited without permission™

® 68% are worried about the risk of cyber-attacks
to social infrastructure

Source: *1: The Sustainable Development Goals Report 2019, *2: The World Bank, *3:IPCC, *4: United Nations *5: Fujitsu Digital Transformation Survey 2019 +
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Fmdmgashared purpose v FUﬁTSU

It is more lmportant than ever to set out a purpose
A purpose and the vision bUI|t on it serve as a compass that guides the dlrectlon of the busmess.

Fujitsu's purpose is to make the world more sustainable by building trust in society
through innovation.

Busmess Souety |s the megatrend {o]} the next
decade T e e
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Human CentriclntelligentiSociety FUJITSU

B Qur vision for the future
®m We help shape and connect ecosystems
®m We contribute to the achievement of SDGs through business
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Social goals = business goals

Contribution to SDGs correlates with higher performance of digital transformation

SDGs are integrated
into strategy

Identified which
goals to pursue

Already implementing
projects

Collaborating with
partners in other
industries
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Implemented and deliver:
outcomes to a greater ex

[ Implemented and delivere
outcomes to a lessor exie

I Planned, tested, or
implemented but not yet
delivered outcomes

[ Not yet planned

% of companies which agre:
or strongly agreed with eact
statement about initiatives o
SDGs
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Smart Society - Data Driven Digital Arenas FUﬁTSU

* Industry Transformation: é‘“f‘
The border of existing Y. N
industries are becoming “
blurred and fluid

fak Maritime Hub

Weather

Logistic arena

Retail
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» The human-centric
paradigm is aimed at a fair,
sustainable, and prosperous
digital society, where the
sharing of personal data is
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